=2 @ N U S Source: The Straits Times, pA18
Date: 1 June 2022

National University
of Singapore

[ he challenge for Asean: 1o be digital and sustainable

Moving towards both will require collective
efforts not only from governments but also
from industry and forward-leaning businesses.

. synergies,rather than seeing them :
. asatrade-off. As policy risks and

: commercial concerns arise, these
: challenges can be met through

: multi-sectoraland multi-level

! governance.

People stillhave to play their

: partin cultivating habits to

i supportgreening initiatives. In

: this, technology continues to have
: aroleinnudging consumer

. behaviour andin providing more

What can be done?

Muchwill depend on whether

i citizens can participate and

¢ benefit. Individual Asean

: economies are at different stages
: of development, with varying

: businesses.

This multi-levelgovernance will

: beimportant for Asean, where
: power is spread out vertically

i betweenmanylevels of

: government and horizontally
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Even during the worst days of the
pandemic, two other matters were
clearly on people’s minds. First
was the attraction and
effectiveness of the digital
economy, which accelerated
during this period. Second was
heightening concern with climate
change and sustainability, and the
role that finance and business
could play to shift us towards a
greenrecovery.

Emphasis in these two areas
have not only continued but also
have been further amplified even

cross-border travel. Bothare
cross-cutting issues thatare
beginning to shape plans for some
of theleading and largest global
businesses. Governments will
need to consider how to make
policies while consumersand

: services - notjust for shopping but
: alsoinhealthand education. Ithas
: triggered arevolution of sortsin

: expectations.

Recent years have also seen

: heightened concern about climate
: change, carbon emissions and

: sustainability. National and

¢ business strategies necessitate the
: inclusion of sustainability and

: public messaging reveal the

¢ popularity of the colour “green”

: whichin turn heightened the risk

: of “greenwashing” - an

: unsubstantiated spin on claiminga
: product or company is

: environmentally sound.

NEXUS BETWEEN DIGITAL
: ECONOMY AND SUSTAINABILITY

associetiesreopenforactivityand :

: AsSingapore hosts one of the

: region’slargest tech events, the
: AsiaTechx Singapore2022, taking :
: place betweenMay 31andJune 3,
: itistimelyto consider the

¢ intersections between the

: growing digital economyand

: Climate Pledge with over 300

i signatoriesthathave committed to
: net-zero carbon by 2040. Google

: aims torun on 24/7 carbon-free

. energy by 2030 while Huawei has

i a2025target of reducing carbon

. emissions perunit of sales bya

i sixthinsixyears.

Beyond managing and

: minimising the industry carbon

. footprint, digital transformation

i can potentially make things more
. efficient, by saving time and costs.
. Arichareaisbyusing digital tools
: torevolutionise cross-border

: tradeinboth goods and services.

: Customsagencies are exploring

i the use ofblockchain technology

. tofacilitate trade. Enhanced

: supply chain monitoring through

. artificial intelligence and machine
i learning help scale sustainability

: solutions.

Digitalisation also enables

: innovative solutions by providing
: platforms to crowdsource ideas.

¢ Gamifying the sustainability

i challenge online isalsoawayto

: contribute 10 cents for everyride
. youtake. Optinginto this

¢ programme will help fund carbon
. offsetand solarisation projectsin
: theregion. Foodpandahasa :
i default cutlery opt-out featureand :
. isdeploying sustainable packaging :
i thatis100 per cent plant-based.

While these are global trends,

: thereare particular aspects to our
| region.

. ADIGITAL ANDSUSTAINABLE
. REGION

. Asiaisgrowing faster thanthe

' rest of the world and Aseanis

i projected tobecome the world’s

: fourth-largest economy by 2030.
: The bloc’s digital potential is

. estimated toreach US$1trillion

i (8%1.37trillion) inadecade, given
: favourable demographics and

: millions of new users coming

: online. But with so much promise,
: itisimportant that sustainability
: elementsare notneglected,

i whether environmental or social.

: literacy. Thereis aglobal shortage
: fordigital talent and Asean too will
: needtogive attention to training

: itspeople.

The sameis true of the green
skills that are pertinent to
business. According to LinkedIn’s

: Global Green Skills Report 2022,

: jobpostings requiring green skills
: have gone up by eight per cent

: annually over the past five years.

i Those in the know of

: environmental policy, renewable
: energy solutions,and ecosystem

: management are heavily sought

: afteracross Asiaand evenin

¢ Singapore.

The Singapore Institute of

: International Affairs’ report on

: “Charting Asean’s Digital Future”
: recognisestheregional nature of
i bothdigitalisation and

: sustainability. Businesses

. legitimately need data to flow

: across borders for online

: transactions to occur seamlessly.
: Yet, moving towards carbon

¢ neutralityand renewable energy

: Member states will have their

: nationalpolicyplans, Aseanasa

: blocwillinitiate regional

: frameworks, and the private sector
: sustainable push will be important
. contributions towards agreener

. digital society.

The potentialis real but there are

: risks that growth can havea

: negative side on carbonuse and
¢ waste. There are, however,

: opportunities to innovate and

: bring solutions from the digital
: economyto help usgrow

: sustainably. Multi-sectoraland
: multi-levelgovernance tounleash
. effective partnerships between
i government, corporations and

: the consumer can bringustoa

: future thatis both digital and

: sustainable.
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