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- and making them work for you!

‘ ‘ here is no uge trving.”

sald Alice. "One can't
believe  impossible
things” 1 daresay
you haven't had much
practice,” said the Queen. "When [ was your
age, | always did it for half an hour a day.
Why, sometimes |'ve believed as many as six
impossible things before breakfast.” - Lewis
Carroll

Livily is

Many people believe 1l
inborn and only a chosen few are creative.
While the former is true, the latter is not, In
fact, everyone is born creative. In the process
of growing up, educating yourself and

adapting to your environment, you showly

add blocks 1o your creativity and forget that

vou had it in the first place, The difference
between a creative person and 2 not-so
creative person is due not 1o the creativity
they were born with but the creativity they
have Jost.

By observing the habits of creative
people, you can identify which anes will
waork for you. Here are 16 habits of creative

people.

Creative people are {ull of curiosity

- They are often wonderstruck, tickled
by the newness of every moment. They
also have lots of questions - asking what,
why, when, where and how. A questioning
mind is an open mind and only an open
mind canbecreative, Havingaquestioning
isitises vour mind, and allows it

stance s

to sense what others may miss.

Creative people are  problem-
2 friendly - When there isa problem,
some people become upset or look for
someone to blame. Being faced with a
problem becomes the problem. Creative
people are not “problem-averse™ but
“prablem-friendly”, They see problems
as opportunities to improve the quality
of life, and simply get on with the job.
Frequently, problems come inte your
life to convey some message. Avolding

them may cause you to miss the

m

sage.

Creative peaple value their deas -
3('.n'.1tn‘r people realise the value of
an idea and often carry a small notepad
to write down ideas whenever they occur.
Many times, by having a notepad and
looking for new ideas to jot down, they
can spot ideas that they otherwise would

have missed.

4 ‘reative people embrace challenges -

cative people thrive on challenges,
They have a gleam in their eyes as soon as
they eniff one. Challenges bring the best
out in them - a reason good enough to

welcome any challenge,

5(:n~ati\-epenplmn-rullnt:nthuniasm
- Creative people are enthusiastic
about th

enthusiasm works

£ goals. Th
for their journey, propelling

them to their goals.

as the fi

6Crca1i\'c people are  persistent

Creative people know well that other
people may initially reject their ideas.
However, they do not get frustrated or
take it personally. They understand it
takes time for a new Idea to be accepted.
Often, the more creative the idea, the

longer it takes for it 1o be appreciated

Cr

dissatisfied

ve  people  are  perenmiolly
Creative people  are
acutely aware of their dissatisfactions and
unfulfilled desires, However, this awareness
does not discourage them, Instead, it
stimulates them to realise their dreams.

8l_frc.ll|w people are optimists

Creative people generally believe that
must, if not all, problems can be solved.
No challenge is too big to be overcome.
This doesn’t mean they are always happy
and never depressed, They do have their
bad moments but they do not generally

get stumped by a challenge
9(_',rcal|w people  make  positive
judgment - The ability to hold off on

judging or critiquing an idea is important

in the process of creativity, Often, great
ideas start as crazy ones. If eritique is
applied ar the early stages, the idea will
be killed and never developed further.
Critigue and judgment are important in
the creative process, but creative people
recognise that it has to be done at a suitable
time and place.

1 0( reative people go for the big kill - Creative people
know the first idea is just the starting point. It Is
in the process of fleshing it out that some magical cross-

connections happen and the original ‘normal’ idea turns into
i killer idea.

11tlrc.n|\r people are prepared 1o stick it out - Creative
o fruition have the

people whi see their ideas con

ability to stick with their ideas and see them through - even

when the going gets tough. This is what sets them apart from

others.

1 2!'|‘m!i\-‘-\' peaple do not fall in love with an idea
Creative people recognise how dangerous it is to fall

in love with an idea, because it prevents other ideas from

emerging. They love the process of coming up with ideas, but

not necessarily the idea.

1 3{'.n'.|l|n- people recognise the environments in which
they are most creative - Creative people do most of

their thinking in an environment which is mu

conducive

to their creativity, If they are unable 1o influence their
physical environment, they recreate thelr “tavourite’ creative

environment in thewr minds.

1 4tirc.|ti\-c people are good at reframing any situation

Reframes are a different way of looking at things.
Being able to reframe experiences and situations allows you
1o adopt a different point of view which may change vour
perception of the situation, Reframing can breathe new life

into dead situations. It can motivate demoralised weams, It

helps vou to spot opportunities that vou would have otherwise

missed,

1 5('rr.1u\'.' people like the unexpected - Creative people

expect the unexpected and find connections between

ur

1 6('|‘u.\:i\\' people are not afraid of failures - Creative
people realise that the energy that creates great ideas

also creates errors. They know that failure is not really the

ated things. ‘This can evoke serendipltous events.

opposite of success. In fact, failure and success are on the
same side of the spectrum, because both are the result of an
attempt made. Creative people view failure as a stopover on

the way to success,

Article contributed by Shalu Wasu, Singapore based trainer
and consultant.
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NUS Extension
where
learning
never stops

Staying Relevant

Whether you're in career transition or néed to hone your skills for your curent
position, NUS Extension can help you get where you are meant to go.

PROFESSIONAL & MANAGEMENT DAT

Heart & A ‘saple Management (New) 1921 Jul
Usir ling Technigues in Advertising 22 Jul- 26 Aug
APractcal & amentals Rick Based Approach 24 by

to Dua Diligence (New)

Networking Professionally

Advanced Excel Tools

Financial Analysis & Valuation (New)

Advanced Excel VBA [New)

Warking C. Management for All (New]

Raising Your Emational Inte'ligenca in Your Warkplace
Senvice Clues - Creatve Customer Service (New)

ENTREPRENEURSHIP DEVELOPMENT DA

Requlatory Strategles, Certification & Quality Management 1617 Jul
Finance for Enginears & Scientists 23-24 Jul
0'ogy Management- Technology Assessment 3
and Patent Protection

Blogaing and Internet Marketing

13 Aug
19 20 Aug
27-28 Aug
IAug - 1 sep

Entrepreneurs

sionWorks! Leacership Workshop [New)
Prepaning for Leadership: What It Take:
Understanding Your Leadership Style in De

People Magnat-Mastering
Dealing With Con

14}
Authar! Author! Basic Fiction Writing 24 Jul - 11 Sep
esign & Pattern Drafting 1-29 Aug
Bush 4 Aug - 24 Sep
What & 16y ? 1811 Aug
Navigating your Mid-Career Crisis

nal Chinese Medicine - Health

ciive Communicative Skifls in
o anal English (New)

Speedreading - A Smarter Way to Comprehend 1819 Aug
More In Less Time
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